
Portugal 2024 – International Diving Show

October 18 to 20

SPONSOR FILE



PREVIOUS EDITIONS (2021, 22 e 23)

31
SPEAKERS

253
ATTENDEES

27000+
ONLINE VIEWS

12
NATIONALITIES

Data 2023 edition:The international press wrote about the 2021 edition of “best diving event in the 
world”. Professor Simon Mitchell, in the Editorial of the Diving and Hyperbaric 
Medicine, a scientific paper stated, “The first was the ‘Diving Talks’ meeting in Lisbon, 
Portugal; a terrific meeting with a relatively unique format of short talks and long 
periods of audience discussion and questions. This was the second iteration of this 
event, and a third is planned late 2023. It is highly recommended for those whose 
primary interest is diving.”

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


DIVING TALKS - OBJECTIVES

• To hold an event with international 
visibility and attractiveness;

• To attract international protagonists to 
show on Portuguese territory the most 
relevant recent achievements;

• To connect the international and national 
diving communities;

• To present and discuss technological 
innovation;

• To create a hub with underwater 
environment experts and export 
capabilities in the future.

https://tinyurl.com/y2b43s99

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://www.yumpu.com/en/document/read/65620678/dive-pacific-177-may-june-july-2021
https://www.yumpu.com/en/document/read/65620678/dive-pacific-177-may-june-july-2021


PROFILE OF PARTICIPANTS

Participants attending DIVING talks come from a cross-sectoral range of areas:

• Divers and Instructors;
• Explorers;
• Researchers and Investigators;
• Subaquatic Archaeologists;
• The Military;

• Equipment Manufacturers;
• International Diving Agencies;
• Dive Centers, Dive Schools and Liveaboards;
• Media and others, interested in sub-aquatic 

activities.

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


SPEAKERS

The DIVING talks Speakers come from all over the world, work on different projects related to the subaquatic 
environment and share amazing stories with the attendees. Diving Talks brings to the show amazing explorers, 
scientists, divers and researchers.

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


SPEAKERS – SOME REFERENCES

Ahmed Gabr, Egyptian Army Colonel, 
world record holder in open water 
deep diving, dived to a depth of 332 
meters.

Bill Stone, CEO of Stone Aerospace, a US company 
working for NASA, develops prototype vehicles used in 
space exploration. They test them underwater in the 
most inhospitable conditions.

They are the modern explorers, pioneers, women and men engaged in the discovery of the never-before-
visited places of our Planet...

https://tinyurl.com/39umt69b

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://www.facebook.com/watch/?v=905041143774331
https://www.facebook.com/watch/?v=905041143774331


SPEAKERS – SOME REFERENCES

They are the pillars of natural resource preservation. They give visibility to natural beauty and alert to the need 
to conserve this legacy.

Kirk Krack, President of Performance Freediving 
International, has trained Tom Cruise for a movie in 
the Mission Impossible saga and more recently the 
cast of James Cameron's AVATAR 2.

Sylvia A. Earle - Her Deepness - one of 
the most reputable and respected 
figures. She is considered today’s 
Jacques Costeau.

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


SPEAKERS – SOME REFERENCES

They provide contact with wildlife, and serve as an example and 
inspiration to those who would otherwise never have the chance to 
experience this "universe".

Nuno Sá, the most influential 
Portuguese videographer, awarded in 
several international forums, a 
regular contributor to National 
Geographic and Netflix.

A Greek Navy officer who became paraplegic after an 
accident, Manthos Marras is a Technical Diving and CCR 
Instructor and has collaborated with DDI - Disabled Divers 
International in the development of the Standards for 
Accessible Diving.

tinyurl.com/2vbpt463

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://www.dn.pt/sociedade/as-grutas-subaquaticas-sao-verdadeiros-museus-de-historia-natural-14201464.html
https://www.dn.pt/sociedade/as-grutas-subaquaticas-sao-verdadeiros-museus-de-historia-natural-14201464.html
https://www.facebook.com/watch/?v=905041143774331


THE STRUCTURE OF THE EVENT

“TALKS”

Presentations of the most varied 
areas of activity related to the 
underwater environment: scientific 
research, innovation, exploration, 
cinematography, archaeology, etc.

EXHIBITION

It privileges innovative products and 
services that have recently arrived 
on the market.

WORKSHOPS (under the Exhibition)

Practical actions to discuss various 
themes and test products and 
services.

UNDERWATER PHOTOGRAPHY 
COLLECTION

An essential event dimension is the 
Public Exhibition of the already 
considered “the most relevant 
collection of underwater 
photography“. It comprises true 
works of art from today’s best 
photographers and videographers.

Award-winning Portuguese 
photographer Nuno Sá curates the 
Diving Talks Photography Collection; 
which highlights the need to 
preserve natural resources.

It is, simultaneously, a "retribution" 
to the municipality that hosts the 
event.

https://tinyurl.com/2p98hj96

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://tinyurl.com/2p98hj96
https://tinyurl.com/2p98hj96


WHY SPONSOR DIVING TALKS?

VISIBILITY  |  SUSTAINABILITY  |  RECOGNITION

Sponsoring Diving Talks isn't just about 500 attendees in 2024; it's about diving into a 
sea of opportunity. Our participants, a passionate community of ocean enthusiasts and 
divers, are a ready-made audience for your brand.

Supporting Diving Talks means aligning your name with a truly unique event that 
champions the cause of natural resources, with a special focus on our beloved oceans. 
We aspire to make Diving Talks the most relevant gathering in all of Europe.

By sponsoring the International Diving Show, you gain unparalleled brand exposure, 
reaching out to a highly targeted audience of diving enthusiasts and industry 
professionals. 

In 2023, Diving Talks left an indelible mark, securing over 150 impactful features in 
media outlets worldwide. Your association with us ensures that your brand is not only 
seen but celebrated globally.

This is a golden opportunity to showcase your products and services on a stage that 
resonates with the very people who value what you offer. It's a chance to bask in the 
spotlight of global visibility, bolster your brand's credibility, and form connections that 
go far beyond business. 

When you sponsor Diving Talks, you're not just maximizing your brand's reach; you're 
amplifying its impact on a cause that truly matters. DIVE IN, AND LET YOUR BRAND 
MAKE WAVES!

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


GOLD SPONSOR

SILVER SPONSOR

PARTNER

EXHIBITOR



SUPPORT CATEGORIES & BENEFITS

BENEFITS
GOLD SILVER PARTNER

EXHIBITOR
7.500 € 5.000 € From 1250 €

SPEAKING OPPORTUNITY  (topic to be mutually agreed with Organization Committee) 1 slot NO NO NO

BANNER IN PROGRAM YES YES Logo Logo

COMPANY LOGO AND LINK ON SHOW WEBSITE YES YES YES YES

COMPANY LOGO ON PLENARY AND EVENT VIDEO SCREENS YES YES YES YES

COMPANY LOGO ON PROMOTIONAL MATERIAL  (e.g. pop-up, roll-ups, flyers, newsletter) YES YES YES YES

SOCIAL MEDIA HIGHLIGHTS YES YES * YES

CONFERENCE BAG INSERT OF PROMOTIONAL MATERIAL YES YES * YES

PROMOTIONAL DISPLAY / ROLL-UPS IN THE VENUE YES YES * YES

STAND IN EXHIBITION AREA 15 sq. m. 12 sq. m. NO *

BRANDS DAY TICKETS/ FULL REGISTRATIONS 50/ 5 30/ 3 NO *

CEO/REPRESENTATIVE INTERVIEW (included in the long version of final video of the event) YES NO NO NO

Add VAT if applicable. * Depending on the type of support and/or modality of exhibition.

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


EXHIBITION AREAS 

TYPE TOTAL AREA ADDITIONAL BENEFITS PRICE

A 6 sq. m. 1 Registration (+5 Brand’s day if returning) 1.700 € + VAT

B 9 sq. m. 2 Registrations (+10 Brand’s day if returning) 2.200 € + VAT

C 12 sq. m. 3 Registrations (+30 Brand’s day if returning) 2.600 € + VAT

ROLL UP N/A N/A 250 € + VAT

CO-BRANDED
1 panel

N/A N/A 1.500 € + VAT

VIDEO ON DISPLAY
1 cycle

N/A N/A 750 € + VAT

Co-branded display (example); screen background during one Panel: https://www.divingtalks.com/wp-content/uploads/2023/06/Diving-Talks-
22-Overlay-DAN-scaled.jpg.

Promo video on display (example); insertions during coffee breaks and lunch: https://www.divingtalks.com/wp-
content/uploads/2023/06/Promo-video-on-display.mp4.

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://www.divingtalks.com/wp-content/uploads/2023/06/Diving-Talks-22-Overlay-DAN-scaled.jpg
https://www.divingtalks.com/wp-content/uploads/2023/06/Diving-Talks-22-Overlay-DAN-scaled.jpg
https://www.divingtalks.com/wp-content/uploads/2023/06/Promo-video-on-display.mp4
https://www.divingtalks.com/wp-content/uploads/2023/06/Promo-video-on-display.mp4


PARTNERS’ SPONSORSHIP

TYPE OF SPONSORSHIP
(first come, first served)

ADITIONAL BENEFITS
PRICE

Registrations Other media

REMOTE SPONSORSHIP NO
• Promotional materials in the venue (displayed by the 

Organization)
From 700 €

WELCOME LIGHT LUNCH (6 OCT) 1 • Promotional display/ roll-ups in the Welcome Lunch area
Cost of meal

(up to 1.000 €)

LUNCH (7 AND/OR 8 OCT) 3
• Promotional display/ roll-ups in Lunch area
• Stand type A

Cost of meal
(up to 3.000 €)

SHOW DINNER 5
• Promotional display/ roll-ups in Gala Dinner area
• Stand type A
• CEO/ Representative interview during the dinner

Cost of meal
(up to 5.000 €)

CONFERENCE BAGS 2
• Company logo on conference bags
• Conference bag insert of promotional material

Cost of material
(up to 2.000 €)

PHOTO & VIDEO COVERAGE
(3 one-day videos + 2 final videos, short & long version, + photos) 

4
• Company logo on videos that will be posted on social media 

and projected on event video screens.
• Stand type A

Cost of service
(up to 5.000 €)

https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks


CONTACT:
divingtalks@divingtalks.com

+351 964 643 858

ORGANIZATION

INSTITUTIONAL SUPPORT
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