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Portugal 2026 - International Diving Show
October 23 to 25

SPONSOR FILE




PREVIOUS EDITIONS

The Diving Talks made waves in the world of diving, attracting 1800+
attendees and sparking a massive online buzz. Only during the

weekend, we had 28,000+ viewers. The Diving Talks YouTube videos
have 400,000+ views.
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ATTENDEES

10000+

ROOM NIGHTS

25 114

NATIONALITIES SPEAKERS
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ASSOCIATE YOUR BRAND WITH SUCCESS ta"(s
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Feel the mood — click here.

Join us in the next chapter of this thrilling journey, in 2026, from October 23 to 25, where your brand can dive into success,
leaving a lasting impact in the hearts and minds of a global community of underwater explorers.

Don't miss the chance to be part of something extraordinary!
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https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks
https://www.youtube.com/watch?v=uA0b7b0Lhuc

OBJECTIVES AND COVERAGE

OBJECTIVES

* To hold an event with international
visibility and attractiveness;

* To attract international protagonists to
show on Portuguese territory the most
relevant recent achievements;

* To connect the international and
national diving communities;

* To present and discuss technological
Innovation;

* To create a hub with underwater
environment experts and export
capabilities in the future.
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COVERAGE

The Diving Talks - International Diving
Show receives a disproportional media
coverage every year, both nationally and
internationally. In the last edition, Diving
Talks was featured over 150 times across
various international physical and online
media outlets.

In Portugal, Diving Talks was mentioned
across a wide range of media and
platforms, enabling it to reach a broader
audience. This extensive coverage
resulted in an AVE (Advertising Value
Equivalent) exceeding 300,000 euros and
a reach surpassing 2,5 million people.
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SPEAKERS

The quality and interest of the Speakers’ panel are fundamental to attracting attendance. It guarantees the
Diving Talks’ success!
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THE STRUCTURE OF THE EVENT

“TALKS”

Presentations of the most varied
areas of activity related to the
underwater environment: scientific
research, innovation, exploration,
cinematography, archaeology, etc.

EXHIBITION

It privileges innovative products and
services that have recently arrived
on the market.

WORKSHOPS (under the Exhibition)

Practical actions to discuss various
themes and test products and
services.
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UNDERWATER PHOTOGRAPHY
COLLECTION

An essential event dimension is the
Public Exhibition of the already
considered “the most relevant
collection of underwater
photography”. It comprises true
works of art from today’s best
photographers and videographers.

Award-winning Portuguese
photographer Nuno Sa curates the
Diving Talks Photography Collection;
which highlights the need to
preserve natural resources.

It is, simultaneously, a "retribution”
to the municipality that hosts the
event.
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PODCAST 2 mins | 12 outubro, 2022
2
Exposic¢ées: fotografia subaquatica em Gréndola, por F

M80 Magazine

https://tinyurl.com/2p98hj96
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WHY SPONSOR DIVING TALKS? ta"(s

DIVE IN, AND LET YOUR BRAND MAKE WAVES!

VISIBILITY | SUSTAINABILITY | RECOGNITION

Sponsoring Diving Talks It’s not just about the 550 attendees we’re expecting onsite in
2026. It’s about them and the 30,000 online followers engaging over the weekend, plus
the 500,000+ video views after the event, where your brand will resonate and create a
lasting, impactful presence.

Supporting Diving Talks means aligning your name with a truly unique event that
champions the cause of natural resources, with a special focus on our beloved oceans.
We aspire to make Diving Talks the most relevant gathering in all of Europe.

By sponsoring the International Diving Show, you gain unparalleled brand exposure,
reaching out to a highly targeted audience of diving enthusiasts and industry
professionals.

In 2025, Diving Talks left an indelible mark, securing over 150 impactful features in
media outlets worldwide. Your association with us ensures that your brand is not only
seen but celebrated globally.

This is a golden opportunity to showcase your brand and services on a stage that
resonates with the very people who value what you offer. It's a chance to bask in the
spotlight of global visibility, bolster your brand's credibility, and form connections that
go far beyond business.

When you sponsor Diving Talks, you're not just maximizing your brand's reach; you're
amplifying its impact on a cause that truly matters.

PortugaIDive.comC;OS
-0


https://www.instagram.com/diving.talks
https://www.facebook.com/divingtalks
https://www.twitter.com/divingtalks

talks

-

GOLD SPONSOR
SILVER SPONSOR
PARTNER <

XHIBITCY

T

e —




BENEFITS

SPEAKING OPPORTUNITY (topic to be rflutually agreed with Organization Committee)
BANNER IN PROGRAM ”

COMPANY LOGO AND LINK ON SHOW WEBSITE

COMPANY LOGO ON PLENARY AND EVENT VIDEO SCREENS

COMPANY LOGO ON PROMOTIONAL MATERIAL (e.g. pop-up, roll-ups, flyers, newsletter)
SOCIAL MEDIA HIGHLIGHTS

CONFERENCE BAG INSERT OF PROMOTIONAL MATERIAL

PROMOTIONAL DISPLAY / ROLL-UPS IN THE VENUE

CO-BRANDED DISPLAY (1 Talk)

VIDEO ON DISPLAY 2-min (1 insertion)

VIDEO-AD 20-sec (before the co-branded Talk)

STAND IN EXHIBITION AREA

BRANDS DAY TICKETS/ FULL REGISTRATIONS

REPRESENTATIVE INTERVIEW (included in the long version of final video of the event)

Add VAT if applicable. * Depending on the type of support and/or modality of exhibition.

Let's talk about diving
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Let's talk about diving

The BEST VISIBILITY PACKAGE was designed to maximize your brand's return on investment, offering an excluswe opportunity
to engage directly with our passionate diving audience. This comprehenswe package includes:

h
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« One Talk Slot: A unique opportunity for a representative? to
speak on behalf of your brand, connecting with attendees
through an engaging presentation.

» Co-branded Display: Prominent brand visibility with your logo
showcased alongside Diving Talks branding.

* One Promotional Video: Your brand's message will be featured
during coffee breaks and lunch periods, ensuring impactful
exposure.

» All"Partner" Benefits: Enjoy the full suite of advantages provided
to our event partners, enhancing your brand's presence
throughout the show. 1

* Add the Video-Ad feature? and gain MAX visibility online! o

' DIVING TALKS 2024 /

! FUTURE ROLE OF REBREATHERS
IN SEARCH AND RESCUE OPERATIONS

! Costs associated with the Speaker, including flights and accommodation, are the responsibility of the sponsor.
2 Cost of video-ad is not included in Best Viz package.
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Let's talk about diving

TYPE TOTAL AREA ADDITIONAL BENEFITS PRICE
A 6 sg. m. 1 Registration (+5 Brand’s day if returning) 1.800 €
B 9sg. m. 2 Registrations (+10 Brand'’s day if returning) 2.300 €
C 12 sq. m. 3 Registrations (+30 Brand’s day if returning) 2.800 €
ROLL UP N/A N/A 250 €
CO-BRANDED
1 Talk N/A N/A 1.850 €
VIDEO ON DISPLAY y .
1 insertion (2-min) e . N/A 1.600 € ‘
VIDEO-AD (20-sec) N/A N/A 2.000 €

Co-branded display (example); screen background during one Panel: https://www.divingtalks.com/wp-content/uploads/2023/06/Diving-Talks-22-Overlay-
DAN-scaled.jpg.

Promo video on display (example); 20 second insertion before one Talk and 2 minutes during coffee breaks and lunch: https://www.divingtalks.com/wp-
content/uploads/2023/06/Promo-video-on-display.mp4.

Add VAT if applicable.
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CONTACT
Arlindo Serrao

+351 964 643 858
divingtalks@divingtalks.com
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